


THE MEDICAL MARIJUANA 
PARADOX

ON THE ROAD TO LESS COMPLICATED



WHAT “EXACTLY” IS MARIJUANA

THAT IS “EXACTLY” THE PROBLEM



DOES ANYBODY REALLY KNOW WHAT MARIJUANA REALLY IS?

CBD & THC — BOTH DERIVED FROM MARIJUANA



TO FDA OR NOT TO FDA



THERE ARE SOME BENEFITS … 



THE RESEARCH IS SINGING A DIFFERENT SONG



PRO-MARIJUANA CONCERNS IGNORE THE BEST RESEARCH



AND WHAT ABOUT HELPING FIGHT THE OPIOID EPIDEMIC?

A POPULAR, BUT UNSCIENTIFIC MARKETING SPIN



IN FACT …

THERE ARE BETTER, FDA APPROVED “MEDICAL” CHOICES



UNINTENDED CONSEQUENCES?

UNINTENDED, BUT NOT UNKNOWN



FAKE NEWS

MAY BE PUTTING OUR VETERANS AT RISK



A BLAST FROM THE PAST

I GUESS THEY WERE WRONG IN THE ’70S TOO!



LET’S REVISIT THE CONCEPT OF MEDICINE

THAT SHIP APPEARS TO HAVE SAILED …





HOW DID THIS HAPPEN

MARIJUANA HAS LEARNED FROM BIG TOBACCO AND ALCOHOL



THE CONSEQUENCES OF MARIJUANA

YOU ARE NOW THE PROUD OWNER OF THESE CONSEQUENCES



THE CONSEQUENCES OF MARIJUANA “LAWS”

THE “COST” OF DOING BUSINESS



WHEN IS A DOCTOR NOT A “DOCTOR”



MONEY TALKS



DIVERSION EQUATES WITH ABUSE



IN SEARCH OF THE ILLUSIVE “CURE” FOR PAIN



PAIN



PAIN



PAIN



FOLLOW THE DOTS

PAIN … A TREND UNRAVELLED



MARIJUANA USERS ARE NOT YOUR AVERAGE PAIN PATIENTS



THEY OFTEN “KNOW” WHAT THEY NEED



A TREND EXPOSED



ANOTHER TRENDY “QUIRK”

DON’T WAIT FOR A FULL MOON



THE TRUTH IS OUT THERE



BUT IT MAY NOT BE WHAT THE MJ “USER” THINKS IT IS



USE OR ABUSE?



IT’S AN IOWA THING

WE’RE TRYING TO DO THE “RIGHT” THING



WE ARE NOT ALONE



JUST BEING IN THE BUSINESS HAS RISKS & CONSEQUENCES



SAD BUT TRUE



AND THE BEAT GOES ON



THE SCIENCE OF ADDICTION

CORRELATION OR CAUSATION



MORE CONSEQUENCES?



IF WE DARE TO LISTEN

DATA SPEAKS LOUDLY



• Marijuana
• 76%

• Alcohol
• 16%

• Other 2%

• Meth
• 4%

• Cocaine ~0.5%•Opioids 1%

Iowa Youth Drugs of Choice
Primary Substance by Juvenile Clients Entering Treatment

Iowa Department of Public Health, 2016

42

Inhalants ~0.5%



IF WE DARE TO SEE

THE TRUTH IS NOT A MYSTERY



THE TRUTH IS SCARY



THE RISK AND CONSEQUENCES WILL NEED TO BE MANAGED





WHAT ARE THE LONG TERM COSTS OF …

… ANOTHER SUBSTANCE ABUSE EPIDEMIC?





WE’VE BEEN HERE BEFORE …



AN EXERCISE IN DISRUPTION
THE MARIJUANA PARADOX





• `

The Life Cycles of an Epidemic



Recognize that as a whole, entire generations of profesionals, can keep 
propagating the ideas that will not only combat the disease of addiction but will 

contribute to the behaviors that prevent the disease.



Youth Marijuana Attitudes vs. Use
Among U.S. 12th Graders
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Perceived Risk of 
Occasional Marijuana Use

Past Year Marijuana Use

Monitoring the Future Survey, 2016

College students daily marijuana use surpassed
cigarette smoking for the 1st time in 2014.



AN UNDERLYING PRINCIPLE

HOMEOSTASIS - KEEPING THE “CAR” ON THE ROAD

Type to enter a caption.



IS THERE REALLY A “LESSER” OF TWO EVILS?

ALCOHOL OR MARIJUANA … HOW HIGH IS TOO HIGH?











STONED DRIVING

IS EDUCATION THE ANSWER



CAN MARIJUANA HELP BEAT ADDICTION?

APPARENTLY NOT.



FLYING THE “MARIJUANA” FRIENDLY SKIES



IT MUST BE HARD TO FIND - DRUG FREE - EMPLOYEES?



DEFINITELY NOT RECOMMENDED DURING PREGNANCY















THE MYTHS EXPOSED
THE MARIJUANA PARADOX





























TRIX ARE FOR KIDS … & MARIJUANA T00?



SHOPPING FOR “TREATS”



IT REALLY LOOKS LIKE … CANDY?



OR SODA POP …



OR BREAKFAST …



CANDY?



LET’S NOT FORGET THE BENEFITS OF VAPING - NOT!



80% OF SUBSTANCE ABUSERS STARTED BEFORE 16 YEARS OF 
AGE







PERCEPTION OF RISK CAN LOWER RISK TAKING



AND PARENTS CAN MAKE A DIFFERENCE





KNOWLEDGE CAN LEAD PEOPLE TO SAFETY











THE COSTS ARE … HUGE

















ANOTHER CASE FOR PERCEPTION OF RISK



RISKY BUSINESS



THE FACTS



“MEDICAL” MJ LAWS LOOK LIKE LEGALIZATION TO THE PUBLIC
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